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Media Minds°1 | Attention! Manipulation, disinformation & OGBV 

Activity ĂRecognisemanipulationñ (Option A)
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Online Game ĂBad Newsñ

Game Instructions: In Bad News, you take on the roles of unscrupulous media 

creators and try to gain as many followers as possible. Without any morals, you 

spread fakes and conspiracies. But how credible can you be?

For the online game "Bad News," you need a smartphone. 

ÅStep 1: Find a partner. 

ÅStep 2: Scan the QR code and start the game. 

ÅStep 3: Remember your strategies. 

ÅStep 4: Check your number of followers at the end.
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Online Game ĂBad Newsñ

Game Instructions: In Bad News, you take on the roles of unscrupulous media 

creators and try to gain as many followers as possible. Without any morals, you 

spread fakes and conspiracies. But how credible can you be?

For the online game "Bad News," you need a smartphone. 

ÅStep 1: Find a partner. 

ÅStep 2: Scan the QR code and start the game. 

ÅStep 3: Remember your strategies. 

ÅStep 4: Check at the end how many followers you have.
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How many followers did you have?
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Conclusion ĂBad Newsñ



How many followers did you have?

What have you learned about 

manipulation?
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Conclusion ĂBad Newsñ



Impersonation

Emotion

Polarization

Conspiracy

Discredit 

Trolling
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Manipulation Strategies ĂBad Newsñ

Example | Provoking strong emotions

e.g., fear, frustration, anger, hope
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Impersonation

Emotion

Polarization

Conspiracy

Discredit 

Trolling
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Manipulation Strategies ĂBad Newsñ

Example | Attack opponents

e.g., politicians, parties, opposing ideas
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Impersonation

Emotion

Polarization

Conspiracy

Discredit 

Trolling
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Manipulation Strategies ĂBad Newsñ

Example | Respond to audience needs & values

e.g., safety, friendships, support, climate change, environment
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Take-away

ÁManipulation aims to change people's 
opinions, attitudes, and behaviours. 

ÁKnowledge of common manipulation 
strategies in digital media is helpful to avoid 
being manipulated. 

ÁBehind manipulation and disinformation there 
are always people with their own interests.
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Activity ĂRecognisemanipulationñ



Media Minds°1 | Attention! Manipulation, disinformation & OGBV 

Activity ĂRecogniseManipulationñ (Option B)
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Activity ĂRecognisemanipulationñ

We need four groups to play the game "red vs. blue"

ÅThe jury: 3 volunteers

ÅGroup red: 3 volunteers

ÅGroup blue: 3 volunteers

ÅCritical observers: other students

Group red and group blue prepare a 1-minute pitch to persuade the jury of the 
beauty and superiority of their color.

The jury has markers and voting cards - which colour wins? The jury can ask 
one follow-up question to each group. The groups can defend their colours during 
an additional minute. 

The observers identify the arguments that appeal to emotions.

When the time is up, the jury announces its decision: The winning colour!

5 min.



Defining Persuasion:

ĂUsing verbal and nonverbal messages
to get a person to behave in some manner or 

embrace a point of view related to values, 

attitudes, and beliefs, that they would 

have not done otherwise"
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Source:https://most.oercommons.org/courseware/lesson/914/overview



Activate strong emotions (1)

Attack opponents (2)

Simplify ideas (3)

Respond to audience values and needs (4)
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Persuasion techniques

é you should know and notice! 
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Which persuasion technique is used? 

(1) Activate strong emotions

Source: http://www.jdeutschdesign.com/see-me-ad-campaign
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(2) Attack opponents

Screenshots from https://www.youtube.com/watch?v=nXYM_zBVF7Q 
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Which persuasion technique is used? 


